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MINISTRY OF COMMERCE ANDINDUSTRY
(Department of Commerce)
ORDER
New Delhi, the 20th October, 2004

5.0. 117WE).~In exercise of the powers conferred
by sab-section (3) and sub-section (5) of Section 30 of the
Tea Act, 1953 (29 of 1953), the Central Government hereby
makes the following amendments firrther to amend the Tea
(Marketing) Control Order, 2003, naruely

1. (1) This Order maybe cailed the Tea (Marketing)
Control (Second Amendment) Qrder, 2004,

2) It shall come inte force on the date of its
publication in the Official Gazette.

2. In the Tea {(Marketing) Comtrol Order, 2003,
paragraph 25 shall be omitted.

[F. No. T-12014/2/2003-Flant(A)}
ABHIAT SENGUPTA, Addl. Secy.

,  Faot Note.~—The principal notification was published
vide No. 8.0, 1(E) dated the Ist January, 2003 in the Gazette
of India, Extraordinary and subsequently amended vide

'No.S.0. 24(E) datedthe 28th February, 2003, No. S.0. 430(E)
" dated 10th April, 2003 and No. 5.0. 270(E) dated 27th

February 2004,
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